Buzzaar

BAKAHCUA
MOLEPATOP

HEMHOI'O O HAC

KomMmnaHusa Buzzaar — 3To KOMNaHus, 3agaloLl,asa CTaHAapT B UHAYCTPUM U MapKeTUHroeas nnatdpopma
word-of-mouth marketing (capadaHHOro MmapkeTuHra).

[0/10BHOW O(PUC HaLLEN KOMMaHUK HaxoamTcsa B AMcTepaaMe , Mbl paboTaeM B 15 cTpaHax U ropaAnMcst
paboToNn ¢ TakKuMuM KpynHbiMn Knnentamm FMCG pbiHKa Kak Nestle, Unilever, Erhmann, Mindshare, Reckitt
Benkisser un gpyrumu.

Mbl 3HaeMm, YTOo NoAM NHOO6AT rOBOPUTb O NPOAYKTAX U YCyrax, KoTopbiMU OHWU NMOJIb3YHOTCS.
PekoMeHaauma gpyra — caMblil HaAeXHblA UICTOYHUK MHDOPMaLUMN.

Mbl He nJ1aTUM I'IOTpe6VITeJ'IF|M 3d peKkoMeHaauuu 6per,a — Mbl HaXogauM nnaepon MHEHUN, KOTOPbI€E
XOoTAT noaesinitbCA CBOUM OINMbITOM UCIMOJIb3OBAHUA 6peH,£|,a.

Mbl Ha4anu peBOIOLMIO U NOAAEPKMBAEM ayTEHTUYHbIN crocob peknambl. TpaAULIMOHHAsA pekiama
nogaBnstoLlas, gjoporasa u pasgpaxatowiasd. Ha camom gene, KNMEHT B TPagULMOHHOM peKk/laMe BCEro
nvLb undpa. Buzzaar nameHun ato K ny4luemMy u nsobpen 3aHoBO, KaK 04N BbIOUPAOT NPOAYKTbI U
YCIYTW.

MbI ronocyem 3a pekomeHzaaLum 6peHaa U3 yct-B-ycta. Takum ob6pa3om, cTpaHa 3a CTPaHOM, Mbl
naaHupyemMm U3MeHUTb 3TO.

HALLA KYJIbTYPA

MbI LLeHuM cBobopay, 3penocTb, XXKeslaHue U CrocobHOCTb co3AaTb UTO-TO 3 (dheKTUBHOE.
[MaBHOE, K YeMY Mbl CTPEMUMCS — 3TO BblalOLLUACA CEPBUC C rapaHTUPOBaHHbIMWU pe3ysibTaTaMu.

Mbl XOTUM MOMOYb NMpeAnpuHMMaTensaM n bpeHaam pa3BnuBaTb CBOW BU3HEC ayTEHTUYHbIM 06pPa3oM.

YTO BAM INPEAOCTOUT AEJIATD:

* Bbl 6yaeTe BeCTU NPOEKTHbIE 3a4a4u B CBAA3Ke C
NPOAXKEKT M aKKAYHT MeHe A )KepaMu.

- PaboTaTb BO BHYyTpeHHei CRM.
« OTOMpaTb YYAaCTHMKOB aKLMK NO 3a[4aHHbIM NapaMeTpam.
- MoaepupoBaTb OT3bIBbl Ha caUTax U crnew,. niaoLw,agKax.

« 06L,aTbCA C areHTaMMn B MecceHAaXepax U coL,. ceTAaX.

YTO BAXXHO:

* YCUAUYMBOCTb U BHUMATEJIbHOCTbD.
* YMeHue paboTtaTb ¢ Tabnuuyamm, npeseHTaumsamMu u popmynamm.
* YMeHue nposABnATb UHULUATUBY U HECTU OTBETCTBEHHOCTb.

* YMeTb rmb6Ko u HecTaHAapPTHO MbICNUTb. TakK Kak Mbl paboTaem
C NoTpebunTenaMm, Mbl MOCTOSIHHO B MOUCKAX HOBbIX NAEN U
CNOCOOO0B YyAa4yHO 3aBEpPLUNTb MPOEKT.

* OTBeTCcTBEHHOCTb. Mbl JOJ/TIXXHbI MOHUMATb, YTO €C/IN Mbl
OoTAaeM BaM MPOEKT UJTN KaKYyH-TO 3ada4y, Mbl MOXXEM 6bITb

CMOKOWHDI.

YTO Mbl NPEAJIATAEM:

* YaaneHHas paboTa U3 no6oi To4Ku Mupa.

* Mpaduk pa6oTbl ¢ 10 0 19 N0 MOCKOBCKOMY BpeMEHM.

WLLELLIb KJIACCHYIO PABOTY?
TOIAA TEBE K HAM! ;)

18 2%

3aperucTpupyucs 3anosiHn aHKeTy [lpukpenu ceBoe
Ha HaLueM cauTe Ha JOJIXHOCTb pe3loMe Kak
Mopepartopa NnpoBepoYHbIN pan.

Mbl BEPHEMCAH C OTBETOM INPU
NMOJIOXXUTEJIbHOM YTBEPXAEHUUN BAC HA

NMPOXOXXOEHUE COBECEAOBAHUA.




